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The Report consists of Introduction, Description of the workshop, Agenda, The list of
attendees and The Report on implementation in general.



INTRODUCTION

Workshop and training “Social media marketing in tourism” MHTSPS TEMPUS, was
organized on November 28™ 2016 at Higher Business School of Professional Studies in
Leskovac.

DESCRIPTION OF THE FINAL MEETING

Tourism Organization of Leskovac, organized a training/workshop “Social media marketing
in tourism” on October 28™ 2016. as a regular activity on Tempus project "Modernization
and harmonization of tourism study programs in Serbia".The workshop was organized in
cooperation with HBS from Leskovac. The new wave of internet use in all areas is linked to
the increasing use of social networks and tourism is a sector where the use of social network
can be of great help. The aim of the workshop was to point out the importance of promotion
in tourism using the above mentioned networks. -

Besides representatives of organizers of the workshop (TOL and HBSL), the workshop was
attended by representatives of tourism enterprises from Jablanica and Nisava Districts,
representatives of economic entities in the field of tourism and hospitality and representatives
of cultural institutions. There was a total of 37 participants out of which 59,5%( 22
women)rated the workshop with an average grade 4,83 to 4,97; 72,97% of attendees pointed
out that the realized workshop will enhance their tourism related knowledge, whereas 94,59%
of attendees is interested in attending new workshops dealing with the same or similar topic.

The moderator of the workshop was Dijana Ili¢, coordinator on the Tempus MHTSPS project
from the Tourism Organization of Leskovac. In her short welcoming note, she greeted all of
the participants and presented the program of the workshop. Prof. Dragan Stojanovié,
coordinator on the Tempus MHTSPS project from HBSL then took the floor and welcomed
all of the participants. In his opening remarks, he acquainted the participants with the span,
participants, organization and activities of the TEMPUS project whose part was the workshop

organized.



Dijana Ili¢ TOL coordinator on the Project and Dragan Stojanovié jHBSL coordinator on the
Project — introductory notes |

At the end of the workshop a discussion was opened and workshop attendees were able to ask
questions. After a successfully realized training, all participants were awarded Certificates
which stand as a confirmation of their participation, active involvement and successful
completion of the training/workshop “Social media marketing in tourism.”

Lecturer Milan Stojkovi¢, director of agency Tourism Management and Consulting



Certificate award at the end of a successfully completed training
Topics covered in the workshop:
> How social networks have changed tourism
> How to use Facebook, Twitter and Instagram’ for promotion in tourism
» Advanced tools for Twitter and Instagram
» Facebook ads o -

» Workshop: Create your Facebook ad

Workshop instructor was Milan Stojkovié, director of agency Tourism Management and
Consulting, specialized in providing internet marketing services to small and medium sized
. |

enterprises in tourism.




Participants of the training and workshop “Social media marketing in tourism”

. 28. October 2016.
Participants
Number of partlclpants %
Teaching staff 10 27,03
Non-teaching staff 3 8,11
Representatives of business 24 64,86
entities
Number of female 22 59,5%
participants
Number of male participants | 15 40,5%
Total 37 100

Analysis of the survey on the quahty of the organized training:
SOCIAL MEDIA MARKETING IN TOURISM

Evaluation sheet was filled out by all training attendees. All the score results are excellent. Questions with
numeric answers score an average of 4,83 to 4,97. Answers on dichotomous questions are 72,97% (3™
questions) and 94,59%(6" question)are yes. Answers to question number 7 are opinions and suggestions,

included in this Analysis.

1. On a scale from 1 to5 ratethe relevancy of the topic

(where 1 — completely irrelevant, 5 — very relevant)

Average score 4,86

2. On a scale from 1 to 5 rate whether the selected
(where 1 — completely unclear, 5 — very clear)

, Average score ‘ 4,83 ‘

3. Will the realized training help enhance your tou
(circle one of the provided answers)

topics are clearly presented.

rism related knowledge?

Yes ‘ © No

I

1 do not know

27(72,97%) 1(2,70%) 9(24,32%)

4. On a scale from 1 to5 ratethe choice of venue and the quality of equipment used.
(where 1 — comletely inadequate choice of venue, 5 - very adequate venue)

Average score 4,97

5. On a scale from 1 to5 ratethe choice of workshﬂf)‘ instructor

(where 1 — comletely inadequate choice, 5 — excellent
. i |

choice)




Average score 4,86

6. Are you interested in attending worksho ps with the same or similar topic?
(circle one of the provided answers) 5

Yes No I do not know
35(94,59%) 1(2,70%) 1(2,70%)

7. Please, write down your comment, suggestion, etc.

® Praises for the Workshop These kinds of workshops should be organized
more often. |

" A comprehensive trainings with special emphasis on use of social networks

for marketing in tourism. Congratulations.

A greater number of people should be involved in the trammg

The theme was very interesting, congrats to the organizers.

Excellent organization, keep it up!

Organization of the workshop was supreme. Congrats to the School and TOL.

Amazing instructor.

We want more interactive workshops such as this one.

* [ congratulate the organizers on a successful workshop.

= TOL - bravo.

» Excellent choice of instructor. |

* The workshop gave a tonne |of tourism related examples, which is a good
thing. It would be useful if this kind of workshop could be organized for those
on a more advanced level of social media marketing. Organization was good,
the instructor was very affable.

* Happy with a workshop which has inspired us all to keep on researching in
the area of social media marketing.

= A round of applause for TOL. ’

» The topic is very relevant, the instructor has prepared thoroughly, and the
topic is well in accordance with the current situation related to the usage of

new technology in the 21 century. |

Photos from the workshop/training can be found on the following link:

http://www.turistickaorganizacijaleskovac.rs

WORKSHOP AGENDA

SOCIAL MEDIA MARKE TING IN TOURISM

Higher Business School of Professional Studles in, Leskovac 8 Vlade Jovanovica Street




09:30-10:00 Farticipants’ registration
10:00-10:15 | Introduction Dijana lli¢
Dragan Stojanovi¢
10:15-11:00 How have social networks changed Milan Stojkovi¢
tourism
Tourism Management and
Consulting
11:00-12:00 How to use Facebook, Twitter and Milan Stojkovi¢
Instagram for promotion in tourism
‘ Tourism Management and
Consulting
12:00-12:15 Break
12:15-13:00 Advanced tools for Twitter and Milan Stojkovié
Instagram
Tourism Management and
Consulting
13:00-13:30 Break
13:30-14:30 | Facebook ads Milan Stojkovi¢
Tourism Management and
Consulting
14:30-15:45 Workshop: Create your own Facebook Milan Stojkovic
ad .
Tourism Management and
Consulting
15:45-16:00 Questions and answers, certificates

award
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AGENDA RADIONICE
MARKETING U TURIZMU KORISCENJEM DRUSTVENIH MREZA

Visoka poslovna Skola strukovnih studija Leskovac, Viade Jovanoviéa br.8

09:30-10:00 | Registracija uCesnika
10:00-10:15 | Uvodnideo
. . . Milan Stojkovid
10:15-11:00 gf;;fs drustvene mreZe promenile Tourism Management and
Consulting
o . . Milan Stojkovié
11:00-12:060 fgi?‘j;ﬁgi[ :i;iif:f’ Twitter fnstagram Tourism Managf?ment and
Consulting
12:00-12:15 | Pouza
Milan Stojkovid
12:15-13:00 | Nopredne taktike za Twitter i Instagram Tourism Monagement and
Consulting
13:00-13:30 | Pouza
Milan Stojkovid
13:30-14:30 | Pladeno oglasavanje na Facebook-u Tourism Management and
Consulting
Milan Stojkovic
14:30-15:45 | Rodionica: Kreiranje Facebook ogiqsa Tourism Management and
! Consulting
15:45-16:00 | Pitanjo | odgovori, dodela sertifikata




P
suieibold snduwe)
a1y Ag pepun-0n)

L1
G COELS EHA T % Sl CTOR SR ST ) 75 7L e e Y
TR |G IEIES 5o é\@?iﬁ& PRSI s AN IY xf\i& %q% PIEOT Ga o ] sl
A0 T SR ORT R0 [ Fen s AR RC AT Sy ARG G T8 IR L ,ﬁ UESCH IS oAy | g
=y Oy BT AID (V55 T 5 ) e sl B s oI e~ =i/ s VATZ] T
Al- 4 UARSATUY Y IR R 77@%% g VT RN AT > 2 aﬁ%}\\. N &Q\f T
~ AT () E mmnﬁﬁm\@@% éaﬁ@,\,@s@ TR S =T Sy ,w,jﬂ} ;. T
Vavi b A TAT D Ml A o7, Yir2s E T
a4 Rty v ) c&w\b PP VA5 o7 \%,Q@ 7 ﬁ%,m\& A
ai..!kw\ﬁ\ﬂv\, : vnﬂ!%A‘\mme\ &WMM 5B oo @Wwﬁwm) Mw vﬁdﬂﬁww}wx “H f.zw\ senW/M .mﬁ.n;wwa Y T»(Twwwutw, xM 3§M\\ JDW Q% ,w
¥ w&\\m) v ;S;&&s&m\w\ww@ yowxo&u.\ﬁmQ ﬁwmw > ;LM L&.MNAMM o m:m 0e] m x.ww\fﬂ?:\ <§§ % .w\ 7
z}(\u;fx\ff\\w hh i M\ww\m&u APy I TAN iuwgﬂww HAd o SUDTY %ﬁ%@iuc ,imjﬁw&,qw\v 5
.ﬁ.w&\m\h@w.&%% QN.W\\\V QW;WEWV \Wm\m“mﬁw o 29 n“} ;Wmmwgmaﬁwaﬁ ik uoﬁ%s nd mw /m\»m ] :&S@Qfﬁ@ﬁ%) ﬁ&,ﬂumﬁ .mw
M L2l e i sl o 2V D0 R
597 TSR o5 Six Jiga O Ben vy Ol Ok 30 v wwiwz B
~2BID S I DA p Ao 5 DY G S0 45 5 ST TSI JTONTOT FomTT—
OLT TORbLAMDO WY \w»%fswmﬂwwg?ﬁd ERR saw;wimusm 1t J&)J%m 7 ?Qud BTy &J\).»};m ad RTYRT) z T
HOR Y BSAAPE [rew-j efompsuy swpzoxd 1 suxy g
| Hiqig n ewzuny eurexSoid ypislipms sfuparseiassn 1 BfOBZIBPOI ~ YO d(-SMIdINAL-SH-1-£ 107 I-SOINALL-EH$hbs B
491-401 PO BOIUIRg
910T01°'82 L wmRQg ,

BZOIW YruaAjsnap wid{uodsrioy nwzrmg n SUNIBIA

ﬁ<§uﬂ<
MU TIVERHY 110 Yo LMaA L




, N AT O S ST RS I
5559 %90 *mﬁ«xw\‘» 2280 VORISR OFAFAST] FIOOA GLOIIATD | AR PR ERAIRT
.y ‘\E zﬁ? @gﬁ N7 o PO TRAVeLS adp vEAN VD g it PR SN S I
e \%& Y &1 \WMQ RO Qwa\mj &m\%\mﬁ?a@wm? 7 ﬁxﬁﬁm@gﬁ@\z A - ﬂx\\\w (a@f@g@g%ﬁz& 1
> \ 7 fQ\ HIESTE ST T T TR FPoy ) ITEBEELS AR YA i 2N E\ﬁg@ 1
) TR 50 | Gh7ieh Rai|E R e Pgropr )R] SIEIT o N Ty - E, Tl
%& RO P A e R S i TS AN | IR ST
TR SSCRANTE0 ST VRS RN O e SOV S 1SS SN T éﬁwz Lo gﬁﬂ 01
v PUTN T 70 W Ppd PRy, e w3 e LRI R O i Y s S
i .,},v\ g {T¢ NWMﬁm\m.wﬁm T 0 F] o B AT ETEL ﬂ&ifxxﬁ&w . ?van\\d ‘ thqu\?&?x«%i @%@\\Q«M&A&x '
AE7/RN g2 onte hip WS DI | vl WS e AT D IANYOLS T |
AAAAAAA e g N 36> 599 ) pag Yow e b B gL anley N e R naleg ~Evy 2] )
Mz &3 20505 40 /597 o> Jved @ Oonigneq o niy | BIALL0Sv 7] "Uan TIIIL TICOR P S
m\\ﬁﬁﬁw L5 LD h ma‘v\:»{«wwl&n CHniss1Y 2l b »&u&ww;\: nef 2EROG J7 2t ?v:s.w? S by . 2o wﬁxm&f‘w b

%5 Z541 20 xwv@ﬁﬁm& ﬁﬁw\gé NPT A s@w §§§m &?@ﬁ: ,_Q%x ~ § isw@\v@ B
CIORTGIT ) JINOEBIN] R, wﬁfw Eas c@%ﬁ@r& EMMEZ IR B e
Chh y,m _wa D ,m?_,ygwj%%?& ,.Ja LOYREY Sfrg AEEREAGE u‘sg AOUTR{T @2;;% )
‘ ﬁ&ﬁﬁw BSIpE TR~y elonngsuy supzoxd y sury g
| Hfiqrg n ewrzun eweiBord yoyslipus slueAnselSes 1 BHOBZIIApO - ADAL-SOINAL-SE-1-C102-1-SNdINHL-EPSHHS WS,
_ 491401 PO BOIIRS
DI0T01°8C wnyecy

aowcm.mmmm&mm 8y} jo
slweiboiq sndwes]
ou} Ag papunj-07) |

BZo.IW (IusA)gnip wafuadsuioy nwzimy n Sugoytepy

A Ae

§<§m<
WHATIVEHHWY 140 WML MEA L




D77 Az mﬂx wwx%

o oD ww\&m m.ww Nm\w Qx@i&%% ky

\\‘M\%«; V,Wx

PR/ =T iy )
2,

i A N TR
"

AP G

P ¥ x,. K e mn\» Nuw

w\ rs}\w\\”w\m Y

I G romE T LS L )

SEUEEES)

v ISy mwx

ESIIPY [Ieui-g

efimpsuy

surgzaxd y owy

Lo mmmaﬁ:w sy} jo-

sluteibold sndws
8L Aq pepuni-0D

@\5\»

W
% 7
]

R\ SR




7l

1010k 00| STE O Su0]

o
!

eGSR [

R AT L

sidho g

wopda ],

BSAIPE [Iew-g slonnsuy

9{&&% Ay TWEYTT
3

ourrzaad 1 owy “agf

PU—

Hiqas m pwzping eutessold yrysipnis SfueAege st | eHORALBPOI — YOdrSATNAL-SETE 10T 1-SOdINALL-SPSHPS BWO,

swwelboid sndwe) ¢ ,.
8} Aq pepunj-00)

Y9 1-401 PO EOImEeS

9102°01°8¢ wned]

BZOJUI YIuaA}SNIP W{Ua)SLIOY NWZLINg n SUNIYIARIA

2

& A

ot

Tivaooazy
VIHTVORHEY L0 WMRALLIHAAL




